
40   LOS ANGELES BUSINESS JOURNAL	 	 NOVEMBER 20, 2023

JOSH SCHIMMELS 

PUBLISHER & CEO

jschimmels@labusinessjournal.com | ext. 207

CHARLES CRUMPLEY 

EDITOR-IN-CHIEF

ccrumpley@labusinessjournal.com | ext. 225

DENISE KOZLOWSKI 

CHIEF OPERATING OFFICER

dkozlowski@labusinessjournal.com | ext. 230

EDITORIAL

managing editors 

JAMES BROCK jbrock@labusinessjournal.com | ext. 226

HANNAH MADANS WELK hwelk@labusinessjournal.com | ext. 237

reporters

HOWARD FINE hfine@labusinessjournal.com | ext. 227

GRACE HARMON gharmon@labusinessjournal.com | ext. 232

ZANE HILL zhill@labusinessjournal.com | ext. 241

MARK R. MADLER mmadler@labusinessjournal.com | ext. 229

TAYLOR MILLS tmills@labusinessjournal.com | ext. 235

BRYNN SHAFFER bshaffer@labusinessjournal.com | ext. 200

research director ANDREW CROWLEY acrowley@labusinessjournal.com | ext. 236

contributing writers 

SAMSON AMORE  •  STEVEN CRIGHTON  •  MEDIHA DIMARTINO  •  DIANE HAITHMAN  

  GINA HALL  •  TOM HOFFARTH  •  SHERRY KARABIN  •  ROBERT MARICH  •  SHANE NELSON

contributing photographers DAVID SPRAGUE  •  THOMAS WASPER

ART + PRODUCTION

creative director & production director NINA BAYS nbays@labusinessjournal.com | ext. 243

art director MARCI SHRAGER mshrager@labusinessjournal.com | ext. 242

graphic designer PEARL BELTRAN pbeltran@labusinessjournal.com | ext. 212 

ADVERTISING

advertising director, local EVA JUSE ejuse@labusinessjournal.com | ext. 256

advertising director, national ELLEN MAZEN emazen@labusinessjournal.com | ext. 240

account managers

CHARMAINE ALEXANDER – sfv calexander@sfvbj.com | ext. 222

DEBBIE McKEEN dmckeen@labusinessjournal.com | ext. 201  

NORMA MONTALVO nmontalvo@labusinessjournal.com | ext. 252

MATTHEW MUNIZ mmuniz@labusinessjournal.com | ext. 214  

JIM SLATER jslater@labusinessjournal.com | ext. 209

LANNA SOLNIT lsolnit@labusinessjournal.com | ext. 247

AUSTIN UTEDA auteda@labusinessjournal.com | ext. 257 

classified sales manager ROSZ MURRAY rmurray@labusinessjournal.com | ext. 215

associate advertising director – sfv WILL SCULLEY wsculley@sfvbj.com | ext. 234

advertising coordinator MARIA SANTIZO msantizo@labusinessjournal.com | ext. 216

advertising sales assistant KELLY GARCIA kgarcia@labusinessjournal.com | ext. 217

MARKETING + EVENTS

marketing & events director VICTORIA NIMMO vnimmo@labusinessjournal.com | ext. 255 

marketing & events manager JOSHUA CHIANG jchiang@labusinessjournal.com | ext. 253

marketing & social media coordinator ALEXIS LOPEZ alopez@labusinessjournal.com | ext. 203

marketing & community outreach coordinator LILY PILCHER lpilcher@labusinessjournal.com | ext. 254

AUDIENCE DEVELOPMENT

audience development & circulation director 

MIKEL PETROSSIAN mpetrossian@labusinessjournal.com | ext. 244

ACCOUNTING + ADMINISTRATION

controller AMANDA KOUKOL akoukol@labusinessjournal.com

executive assistant to the ceo & publisher FABIAN AVELLANEDA favellaneda@labusinessjournal.com | ext. 249

receptionist & office assistant DEMI AJAYI dajayi@labusinessjournal.com | ext. 300  

HEADQUARTERS

11150 SANTA MONICA BLVD., SUITE 350  |  LOS ANGELES, CA 90025

PHONE (323) 549-5225  |  FAX (323) 549-5255  |  CUSTOMER SERVICE (855) 293-9394

LABUSINESSJOURNAL.COM

Los Angeles Business Journal®COMMENTARY

Let’s Convert Offices 
To Residential Space
By DAVID DAMUS

Too many empty offices. Not enough 
homes. The solution seems simple – 
solve two of America’s biggest crises 

by converting commercial office space into 
residential units.

It’s not a new idea, but the size and scope 
of these problems, with massive negative 
economic and social impacts, demands im-
mediate attention. It’s time for local and state 
governments, in concert with the business 
community (banks, developers and inves-
tors) to invest in residential conversion to 
benefit all sectors of society. More legislation 
to streamline and accelerate the approval 
process is needed to reduce unreasonable 
burdens that stifle conversions for market rate 
and affordable housing.

According to separate estimates by the 
Urban Institute and the National Low Income 
Housing Coalition, there’s a shortage of more 
than 7 million homes available for purchase 
or rent for affordable housing.

Office vacancy rates in the United States 
exceeded 20% for the first time in several 
decades, and rates surpassed 25% in down-
town Los Angeles and San Francisco. The 
office exodus began during Covid-19 when 
employees were forced to work at home, and 
the conversion to remote and hybrid work has 
continued through the present.

When offices are vacant, downtown 
businesses such as restaurants, convenience 
stores, dry cleaners and malls that need steady 
foot traffic to survive are forced to close.

This leads to the dreaded “urban doom 
loop” where an exodus of office workers 
and landlords results in lower tax revenues, 
causing fewer city services including police, 
fire, sanitation and road repairs, leading to 
worsening crime, safety and health, resulting 
in more businesses moving away.

The solution may be simple, but it’s not 
easy. The largest roadblocks to office-to-resi-
dential conversion are the price tags and regu-
lations. I believe both issues can be overcome 
by focusing on three “C’s” – Codes, Cost and 
Creativity

Codes 
Perhaps the biggest boost to providing new 

housing in California comes from Assembly 
Bill 2011, the Affordable Housing and High 
Road Jobs Act, which went into effect in 
July. Along with Senate Bill 6, the National 
Low Income Housing Coalition notes it “will 
allow housing development in areas that are 
currently zoned for parking, retail, or office 
buildings. The bill exempts housing projects 
in these commercial areas from local approval 
processes and California Environmental Qual-
ity Act review – which is frequently invoked 

to delay housing construction – provided that 
the project meets affordability, labor, and 
other standards specified in the bill. 

“Projects that qualify for by-right approval 
can be 100% affordable housing or mixed-in-
come housing. Mixed-income housing devel-
opments are limited to commercial corridors 
(typically the locations of strip malls and 
parking lots) that are wide enough to accom-
modate increased density and transit, while 
100% affordable housing can be developed in 
a wider range of commercial zones. 

“All development must occur within 
infill areas, which will reduce sprawl, limit 
greenhouse gas emissions, and ensure that 
residents are connected to existing transit and 
infrastructure.”

According to a study last year from the 
Rand Corp., there are roughly 2,300 commer-
cial properties that could provide between 
72,000 and 113,000 housing units in Los 
Angeles alone.

Cost 
Many buildings are perfect candidates for 

conversion, but not every property makes 
financial sense. Many older commercial 
structures need to be retrofitted with 
extensive plumbing and electrical needs for 
residential use. 

Government tax abatements and incen-
tives make a hug difference. As the Rand 
report noted, “Hotel/motel properties appear 
to be the most feasible property type for 
conversion (conditional on converting rooms 
directly to housing units). The feasibility of 
office properties varies, with larger (one- and 
two-bedroom) apartment types generally 
appearing to be financially infeasible but with 
studio apartments showing more promise.”

Creativity 
Sometimes a crisis creates opportunity, 

and challenges foster innovation. Architects, 
engineers, city planners and developers in 
many cities need to keep finding creative 
solutions to reimagine empty buildings.  Here 
are three examples:

In downtown Los Angeles, the iconic 
Bradbury Building, constructed in 1893 as 
an office building and seen in the film “Blade 
Runner,” recently converted the upper floors 
into residential lofts. 

The Crosby, a 12-story Art Deco building 
in Koreatown, was once home to the Los 
Angeles offices of IBM. Now, it offers 298 
studio and one-bedroom apartments with 
modern amenities and vintage charm. 

David Damus is the chief executive of System 
Property Development Co. in Los Angeles.

‘‘There are roughly 
2,300 commercial 

properties that could 
provide between 

72,000 and 113,000 
housing units in Los 

Angeles alone.’
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